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Output Analysis — CORE Organic I

Pedersen et al. 2011

Scientific effect  Knowledge embedment Impact on sector

-

Impact on industries and society

Publication in subject-specific journal, video 50
Procedure for authortities (policy brief) 100
Procedure for practitioners (technical note) 100
Lecture 20
Feature, newspaper article, discussion article 20
Interviews to radio, television 20
Subject publications in relation to the project 20
Subject meeting/workshop 20
Newsletter 10

10

Homepage/Website




Output of 14 CO Il projects (mean value)

47% 16% 37%
Science Knowledge Sector

Mean value of 14 projects



Output per Mio Euro of 14 CO Il projects

Mean value
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How to explain the differences?

* No influence of the budget size

* Relevance of the topic for practitioners
* The size of the target audience
 Complementarity of the consortia

* Coordinator/dissemination manager



Typical flow of communication and dissemination
activities during a research project
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9) Communication Dissemination
% on project of results

0 Start 1 Project years 2 End 3



Project activities



Narrative Tweets



Visual story-telling: Slideshow in PPT

 On website
 As mp4 on social media



Visual story-telling: Slideshow in PPT

 On website
 As mp4 on social media



In a clip you can say more than in 280 characters



Your experiences?

Continuous communication and Recommendations based on
exchange with stakeholders consolidated results



